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The views expressed in this report are those of John Gilbert Associates and are based
on responses to the Martin Hamblin GfK monthly consumer confidence survey for The
European Commission carried out between 1°- 20" June 2005.

Whilst every effort has been made in the preparation of this report to ensure accuracy of the statistical
and other contents, the publishers and data suppliers cannot accept any liability in respect of errors or

omissions or for any consequential losses arising from such errors or omissions.
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