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Financial DIY 2010/11

4th Annual Financial DIY report from ComPeer — JGFR

This years 2010/11 Financial DIY report examines the changing demand for financial advice
on the back of a slowly recovering economy with a new coalition government in office. The
tough regulatory environment is little changed, with continued industry debate surrounding the
introduction of the Retail Distribution Review (RDR) in 2013.

Specially commissioned research from GfK NOP by ComPeer / JGFR examines consumers
attitudes to various issues surrounding the supply of financial advice and to the use and
adoption of search and social media in the purchase of financial services and financial
products.

The report also considers how the market and demand for financial advice has changed in the

past year and the consumer segments where demand is greatest and weakest. It assesses
how the success of the RDR might be measured in terms of the demand for financial advice.

Financial DIY 2010/11 does this through:

e Determining current levels of financial engagement among consumers and their
demand for financial advice.

e Sizing and profiling the advised and unadvised market segments and which
advisers are regarded as ‘main’.

e Examining attitudes towards financial advice and to product buying intentions
across channels

e Reviewing the degree of switching between the advised and unadvised segments
and between different types of adviser.

e Tracking the usage of search engines, online research, fund supermarkets, social
media and mobile financial services.

e Considering the activity levels of the advised and unadvised segments and on
marketing techniques to capture these segments effectively in a changing
regulatory environment.

The Contents of the report are listed on the next page.
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If you want to order the report please complete the form on the following
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| WISH TO ORDER FINANCIAL DIY 2010 /11 AT A COST OF
£950+VAT

N AME

PLEASE COPY ORDER FORM AND SEND AS AN EMAIL
ATTACHMENT TO admin@ijaqfr.co.uk

ON RECEIPT OF THE ORDER WE WILL CONTACT YOU TO
CONFIRM AND ARRANGE ELECTRONIC DELIVERY/ PAYMENT

ANY QUERIES EITHER EMAIL OR RING 0208 944 7510
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